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Welcome back to the family.
Welcome togetherness.



WELCOME HOME!

SPLENDIDO, TAGAYTAY

ON THE COVER:
Sta. Lucia Residenzes Cainta (architectural perspective)



Mr. Vicente R. Santos
CHAIRMAN

Mr. Exequiel D. RobleS
PRESIDENT



The Philippine economy continued to post solid growth as its 
fundamentals remain strong.  OFW remittances, along with 
the BPO industry provided a solid base to the economy as both 
sectors contributed US$ 25.8 billion dollars and an estimated 
US$ 22.0 billion dollars respectively in 2015.

These 2 drivers serves as the pillar of the real estate industry as 
the construction boom sustained its strong growth momentum 
last year.  With our country’s continued success, your company 
meanwhile continues to aggressively participate in the economy’s 
expansion by providing a wide range of new quality projects.

As a result, we have registered an all time high of P 3.104 Billion 
in gross revenues resulting in a net income of P 676 Million, a 
35% and 23% increase respectively compared to that of 2014.  
Total assets increased by 20%, from over PHP 17 Billion to over 
PHP 21 Billion while our leverage remain strong as bank loans to 
equity is at a low of 0.44.
  
Majority of the growth came from the sales of Colinas Verdes 
Residential Estates (San Jose Del Monte, Bulacan), Monte Carlo 
Tower - Sta Lucia Residenze (Cainta, Rizal), Davao Riverfront 
(Davao) and Splendido Taal Tower 2 (Tagaytay). 

A number of notable projects were launched in 2015: 

• A 23 storey mixed-use development tower called Sotogrande 
Katipunan with 3 commercial floors, 20 floors of condotel 
units and 3 level basement parking.

• Harbour Springs Palawan – a three 3-storey residential and 
commercial condotels

• Nottingham Villas and a six-storey Sotogrande condotel in Iloilo 
•Expansion of a number of residential communities in 

Summit Point Batangas, Summerhills Rizal, Monte Verde 
Rizal, Greenland Cainta, Golden Meadows Laguna and 
Greenmeadows at the Orchard Cavite

The following are a number of joint venture agreements entered 
for future developments:

•	 Over 109 hectares in Davao covering 4 projects
•	 Over 24 hectares in Batangas
•	 Over 18 hectares in Rizal covering 8 projects
•	 Over 17 hectares in Tagaytay City
•	 Over 16 hectares in Pasig City, Quezon City, Laguna, Iloilo and Palawan

We also made the following land acquisitions to complement our 
growth plan:

•	 Over 34 hectares in Batangas
•	 Over 10 hectares in Cavite
•	 Over 3 hectares in Rizal, Laguna, Iloilo and Palawan

We will do more.

After our successful PHP 4 billion maiden retail bond offering 
last December 2015, we are now in a position to leverage on 
our competitive advantage in landbanking, marketing, project 
development, and community enhancements.  Moving forward, 
we are looking to increasing our recurring income base by 
replicating our expertise in mall operations while exploring 
other opportunities in the commercial and tourism sectors.  

This bond offering is just the beginning as we will continue to 
aggressively tap the capital markets to fuel our long term plans.

Once again we would like to thank our board and our management 
team who are committed to continually provide quality service 
to our clients while delivering sustained long-term returns to our 
shareholders. 

Thank you and have a nice day!

Hello
family members,

EXEQUIEL D. ROBLES
President

Vicente R. Santos
Chairman
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The name Sta. Lucia is rooted in the family’s strong religious 

beliefs. Saint Lucia, also known as Lucia of Syracuse or 

Saint Lucy, is the patron saint of vision. The name “Lucia” is 

derived from the Latin word for “light”.

Let there be “Lucia”



At the very root of our family history are our “parents,” 

founders Buenaventura Robles and his sister Marcela Robles-

Santos, who ventured into subdivision developments under 

the name Buen-Mar Realty. Buen-Mar initially developed 

subdivisions in Pasig, Taytay, Morong and Rizal.

BUEN-MAR REALTY



The following pages tell the story and successes of 

Sta. Lucia Land Inc., in numbers, text, and images. 

As a corporate entity, we actively seek growth and 

expansion. It is easy to build houses and develop 

lands. It is a different story, though, to build homes, 

nurture families, and keep them together for years, 

decades, and generations. This is what Sta. Lucia 

Land Group ultimately strives for. And for 44 years, 

we have been building one big, happy family. Our 

home just keeps growing...

The entrepreneurial spark between 2 
siblings...

At the very root of our family history are our “parents,” founders 
Buenaventura Robles and his sister Marcela Robles-Santos, who 
ventured into subdivision developments under the name Buen-
Mar Realty. Buen-Mar initially developed subdivisions in Pasig, 
Taytay, Morong and Rizal.

However, in  keeping with the vision to become a nationwide 
force in real estate development, the name Buen-Mar was 
eventually incorporated into Sta. Lucia Realty Development Inc 
(SLR) in 1972.

Soon after the incorporation of Sta. Lucia Realty, Felipe and 
a then-19-year-old Exequiel Robles, the eldest of the Robles 
siblings, took over the reins of the company. This proved to be a 
timely transition, as it was also this time that Sta. Lucia Realty 
went into full-scale horizontal land development.

Through Exequiel’s visionary leadership that now spans over 30 
years, Sta. Lucia Realty has leapfrogged from strength to strength, 
and is now the Philippines’ leading horizontal developer and the 
real estate company with the biggest combined land area of its 
projects and properties nationwide.

In 2007, Sta. Lucia Land Inc. (SLI) came out in the world via a 
backdoor listing in the Philippine Stock Exchange as the listed 
company vehicle of the Sta. Lucia Group.

...Ignites into a nation-builder...
In its 44-year existence, Sta. Lucia Group have become one of 
the Philippines’ largest real estate companies, with over 10,000 
hectares of land developed and 220 projects already completed, 
with an additional 42 ongoing projects in Rizal, Bulacan, Cavite, 
Davao, Tarlac, Cebu, Batangas, and Iloilo City.

In all, the Sta. Lucia Group “family tree” of projects and 
developments have branched out to 10 of the country’s 13 
regions, this rapid and extensive expansion largely due to the 
joint venture business model wherein the Sta. Lucia Group 
works closely with the land owners for the development of raw 
land into future business sites.

These projects, in particular the residential developments, are 
positioned in prime locations where employment, educational, 
commercial, and recreational facilities are highly accessible.

This combination of the JV business model and strategic 
positioning has ensured that the “tree” remains rooted in fertile 
ground--low risk, high margin.

...And blazes through an ever-expanding
global future
Being already located in almost every region in the country, the 
Sta. Lucia Group has set its sights on the fast-growing middle 
class in emerging cities outside of Metro Manila.The rapid growth 
of this middle class segment is fueled by millions of hardworking 
overseas Filipino workers (OFWs) and the persevering small and 
medium enterprise (SME) owners.

As such, SLI has diversified its project portfolio. From its 
core business of horizontal residential developments, it has 
also ventured into vertical projects, such as townhouses, 
condominiums, and condotels.

The visionary leadership begun by siblings Buenaventura and 
Marcela has been successfully passed on to the next generations 
of leaders, managers, employees, and local and international 
sales force of SLR and SLI. Nurtured by 44 years of experience 
in the real estate industry, Sta. Lucia Group can only grow wider, 
and taller. Its family tree of projects -- completed, ongoing, or 
about to take root--are in seasoned, nurturing hands.

WHO WE ARE.
WHAT WE DO.
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MISSION
To uphold the value of the family and raise the quality 
of life of people and let their needs be our guide in our 
land development, thrust and activities.

VISION
To become the country’s leading Real Estate Company 
not in sheer size but in ways more meaningful -- quality 
projects, quality business plans, growth, returns and 
innovation. And in doing so, contribute to the economic 
and social progress.

VALUES
SLI puts utmost importance on family, integrity, and 
strength of character. These values ensure that the 
vision and mission SLI put forth from the very beginning 
is accomplished to fruition. These values also guarantee 
the future of Sta Lucia Land Inc as a responsible, 
productive, and profitable corporate citizen that places 
the Filipino Family first among its priorities.

Alta Vista, Cebu
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It’s harvest time, and our tree has blessed us 
with the fruits of our labor.

We thank the fertile ground, as well, for making our tree, our home, sturdy 
and productive. In the past years, the Philippine real estate and construction 
industries have experienced an unprecedented boom, and Sta Lucia Land Inc 
has both been one of its contributors and beneficiaries. The following pages show 
SLI’s growth and successes--in financials, awards and recognition, reviews, and 
milestone projects completed. Time to bring out the ladders. 

FRUITS OF
OUR LABOR.
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GROSS  SALES (PHP IN MILLIONS)

FINANCIAL HIGHLIGHTS
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FINANCIAL HIGHLIGHTS
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What, exactly, do members of the board of directors and key management do? Let’s liken them to dedicated 
gardeners. The gardener tends to the plants--provides the water and nourishment that they need, ensures that 
the soil is fertile, and keeps pests and other threats at bay. The gardener also makes sure that the plant looks 
its best by pruning, landscaping, and cleaning the surrounding areas where the plants grow.

In much the same way, board members and the management team make sure that our company, Sta Lucia 
Land Inc, grows only in the best environment possible: Their key purpose is to ensure the company’s prosperity 
by collectively directing the company’s affairs, while meeting the appropriate interests of its shareholders and 
stakeholders. They must deal primarily with business and financial issues, as well as the challenges relating to 
corporate governance, corporate social responsibility and corporate ethics.

And much like gardeners who see the significance and special place of every seedling they have planted, and 
know beforehand the flowers, leaves and fruits the seeds will eventually become, SLI’s “gardeners”-- our board 
and key management -- know, by heart and by their vast experience, the potentials of the company they are 
nurturing, and have set into motion a mission towards fulfilling a vision for the company. It is the same vision 
that all of us share at SLI. We are all seeds of one majestic tree.

Our Board of Directors
and Management Team

East Bel-Air, Cainta
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BOARD OF DIRECTORS

Exequiel D. Robles 
President and Director

Mr. Exequiel D. Robles is the current 
President and Director of the company.

He is also the President and CEO of Sta. 
Lucia Realty & Development Inc.

Vicente R. Santos 
Chairman

Mr. Vicente R. Santos is the Chairman of 
Sta. Lucia Land Inc.

He is also the EVP of Sta. Lucia Realty & 
Development Inc.



Not in Picture:

Atty. Patricia A. O. Bunye – Corporate Secretary,
Atty. Pancho G. Umali – Assistant Corporate Secretary
Atty. Crystal I. Prado – Assistant Corporate Secretary/Legal Head
Ms. Maria Teresita R. Olaguer – VP HRD.

Board of Directors & Key Officers

Left to Right: David Dela Cruz – EVP/CFO, Mariza Santos-Tan – Treasurer/Director (seated), Ferdinand R. Guiang 
– Independent Director, Vicente R. Santos – Chairman/Director (seated), Antonio D. Robles - Director, 
Exequiel D. Robles – President/Director (seated), Osmundo C. De Guzman, Jr. – Independent Director,
Orestes R. Santos- Director, Santiago Cua – Director (seated) and Aurora D. Robles – Assistant Treasurer/Director.



Left to Right (Front): Mark Davies Santos – VP Finance, Hanani Bautista, CPA – VP Accounting, Ria Rivadeneira 
– AVP Sta. Lucia Homes Inc., Karen Joseph – Project Manager (seated), Kristine May Robles-Ordiz – VP Treasury 
(seated), Michelle Robles-De Castro – VP Advertising & Promotions (seated at table) and Ma. Rosario Santos – 
Commercial Centers Manager (seated).

MANAGEMENT

Left to Right (Back): David Dela Cruz, CPA/MBA – EVP/CFO, Regen Daryl Santos - Purchasing Officer, Jeremiah 
Pampolina, MBA – VP Corporate Planning/Investor Relations, Vincent Santos – VP Purchasing, Pedro Cabusay 
Jr, CPA/MBA – VP MIS, Mardon Santos – VP Collections, Paul Michael Robles – VP Sales & Marketing, Jayson 
Robles – VP Project Management and Jason Santos – Customer Service.



Fil-Estate Realty Corp was founded on January 15, 1981. 
From its initial years, a close relationship has been developed 
between Sta. Lucia Realty & Development Inc as the 
developer and Fil-Estate as the exclusive marketing arm for 
select projects. This relationship has continued to prosper 
over the succeeding years, resulting in many successful 
launches and sales of a host of first-class subdivision and golf 
course developments.

Sta. Lucia Global Inc. is the newest marketing partner 
of Sta. Lucia Land Inc.

Mega East Properties Inc (MEPI) is the youngest and most 
dynamic marketing arm of real estate industry giant, Sta. 
Lucia Realty and Development Corp (SLRDC) and Sta. Lucia 
Land. Entrusted with a limited but strategic set of inventories 
by the property giant, MEPI carries dream lots located in 
the residential, business and tourism corridors of Quezon 
City, Marikina, Caloocan, Provinces of Rizal, Tagaytay and 
Paniqui, Tarlac.

1Premiere Land Marketing Company was established in 
June 2011. Its leadership has more than 52 cumulative years 
of experience in the real estate business. This is one of the 
reasons 1Premiere Land Marketing Company has rapidly 
grown into one of the most dynamic, competent, and effective 
organizations in the real estate industry today.

The Asian Pacific Group of Companies started as 
a realty marketing organization, the Asian Pacific 
Realty & Brokerage Corporation founded by Realtor 
Arsenio Montojo de Guzman, Jr. and Realtor Gloria E. 
Manzano de Guzman after a successful stint with one 
of the country’s biggest subdivision developers. Though 
originally incorporated on June 16, 1973, it began its 
formal operations in 1974. 

MARKETING PARTNERS

Sta. Lucia Land Inc launched its first international office 
in September 2011 in London in the United Kingdom. 
This was followed by its Singapore office in November of 
the same year. In July 2012, Sta. Lucia Land Inc opened 
another office in Dubai in United Arab Emirates. Currently, 
Sta. Lucia Land, Inc., with its international reach, has 
accredited real estate brokers and salespersons in Dublin, 
Ireland; Rome, Italy; and Barcelona, Spain. With the 
mission “Building Better Lives,” Sta. Lucia Land Inc is 
sincerely dedicated to provide finest quality and affordable 
real estate properties for every Filipino in Luzon, Visayas, 
and Mindanao.

Orchard Property Marketing Corp (OPMC) is a subsidiary 
of Sta. Lucia Realty & Development Inc, a solid, professional 
network backed by a good name in the real estate industry. 
The company was organized in 1995 to exclusively market 
Sta. Lucia projects. With offices in Metro Manila, Metro 
Cebu, Metro Davao, Lucena City and Bulacan, OPMC is 
taking larger steps towards servicing its growing clientele 
for its diverse products all over the Philippines.

Royale Homes Marketing Corp - Envisioned to become the leading 
real estate marketing organization in the country, Royale Homes 
Marketing Corporation was founded in September 8, 1994. Royale 
Homes, having shown its strength in real estate marketing, was 
tapped by Sta. Lucia Realty and Development Inc to exclusively 
market a number of its premier residential and resort projects 
nationwide. It has also marketed the real estate properties of the 
joint venture partners of Sta. Lucia Realty.
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While a job done well merely satisfies, a job done excellently, and consistently 
year after year, delights, and is given due recognition.

Sta Lucia Land Inc had been awarded by Reader’s Digest Asia the Gold Seal 
for 6 straight years--from 2006 to 2011, for being among the most trusted 
brands in the Philippines. 

Ernst & Young also recognized Ms Exequiel D. Robles as a finalist for the 
Entrepreneur of the Year in 2007.

It has also received numerous other awards for product excellence and 
innovation, including the following:
• BCI Asia Top 10 Developers of the Philippines – Sta. Lucia Land Inc. 2012
• Myproperty.ph – Best Investment Award  Splendido Taal Tower 1 2012
• Golf Digest USA 2009-2012 : Top 10 Best Golf Course Design in the 

Philippines Eagle Ridge Golf & Country Club
• World Golf Awards - Best Golf Course in the Philippines Nominee:         

Eagle Ridge Golf & Country Club 2008
• CREBA Developer of the Year – 2003

AWARDS & CITATIONS

Vistamar, Cebu
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MAJOR MILESTONES

Once a seed is planted on good soil, 
growth is but certain. 

The seed of the Sta Lucia Group had been planted on soil made fertile by 
the vast experience and fervent entrepreneurial spirit of its two founders, 
and nourished by the overpowering sense of mission and vision. That 
seed planted four decades ago is now a tall, majestic tree. In its years of 
steady growth, the Sta Lucia Group set major milestones.

The Group’s early beginnings as a developer of subdivisions began in 1972 
under the name Buen-Mar Realty (“Buen-Mar”) established by siblings 
Buenaventura Robles and Marcela Robles-Santos, aided by their spouses 
Dominga Dumandan-Robles and Atty. Felipe G. Santos. Buen-Mar gave 
way to the creation of what is now prominently known as the Sta. Lucia 
brand – a name rooted in the family’s strong religious beliefs. Saint Lucia, 
also known as Lucia of Syracuse or Saint Lucy, is the patron saint of vision. 
The name 75 “Lucia” is derived from the Latin word for light. Atty. Felipe 
Santos and 19-year old Exequiel Robles, the eldest of the Robles siblings, 
took over the Group and incorporated Sta. Lucia Realty & Development, 
Inc., a move which paved the way to the Group’s venture into full-scale 
horizontal land development. Exequiel D. Robles continued his father’s 
work in real estate as head of the Group. 

In 2007, the Company was listed in the PSE via backdoor listing. SLRDI 
acquired a controlling interest in Zipporah Realty Holdings, Inc. (“ZRHI”), 
then a holding company, by subscribing to a total of 97.22% of ZRHI’s 
outstanding capital stock in exchange for the assignment of certain real 
estate development projects of SLRDI. After the asset-for-share swap, the 
shareholders of ZRHI caused the amendment of its articles of incorporation 
to, among others, change the primary and secondary purposes and the 
corporate name to what is now known as Sta. Lucia Land, Inc. 

From its beginnings more than 40 years ago, the Group has grown to be an 
established nationwide developer of gated subdivision lots catering to the 
middle class in emerging cities. The following are the major developments in 
the history of the Group:

Arterra Cebu (architectural perspective)
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2012 2013 2014 - 2015

Start of the development 
of the Company’s first 
townhouse project comprised 
of 7 clusters, the Nottingham 
Villas Townhomes in Rizal 
province. The first cluster was 
sold out in less than a year.  

Incorporation of Sta. Lucia 
Homes and Santa Lucia 
ventures into house construction 
and marketing services.

Opening of the Company’s 
expansion mall in Cainta, 
Rizal, the Il Centro. This 
expansion mall is located 
within the Company’s 
planned 5-tower project 
called the Sta. Lucia 
Residenzes. The first of the 
Mediterranean-inspired 
towers, Monte Carlo, is 
nearing completion 

Land acquisitions were also 
made in Davao, Bauan 
Batangas and Batangas City. 

NEW PROJECTS 
LAUNCHED 
Construction of “Santorini”, 
the 2nd of the 5 planned 
towers in Sta Lucia Center in 
Cainta, Rizal 
Launch of the Company’s first 
Condotel development in 
Davao City, the Soto Grande 
Hotel Suites 
Almeria Verde, a 77,000 sqm. 
subdivision development in 
Dagupan 

2 hectare expansion of 
Vermont Park in Antipolo 
30 hectare subdivision 
development named 
Greenpeak Heights in Rizal 
A 6 storey Condotel called 
Stradella as part of the 
master planned East Bel-Air 
project in Cainta 
A 20 storey Condotel in 
Cebu named Arterra and 
A 9 storey condominium in 
Neopolitan Fairview 

NEW JOINT VENTURE 
PROJECTS 
Over 116 hectares in Davao 
covering 3 projects 
Over 130 hectares in Iloilo 
representing expansions in 
both the Centro Verde and 
Green Meadows projects 
60 hectares in Summit Point, 
Batangas; and 
7 hectares in Greenpeak 
Heights, Palawan 

MAJOR MILESTONES

1972 1991 2007 2009

Buenaventura Robles and 
Marcela Robles- Santos 
established Buen-Mar Realty 
to develop gated subdivisions 

Development of the Sta. Lucia 
East Grand Mall (SLEGM), the 
first mall in Cainta, Rizal  

Back-door listing of the 
Group’s assets by acquiring 
Zipporah Realty Holdings, 
Inc. and the formation of Sta. 
Lucia Land, Inc as the sole 
developer of the Group. 

Launch of the first master 
planned lake community in 
Iloilo (Greenmeadows) 

Launch of the Company’s 
first high-rise project in Metro 
Manila called La Breza Tower 
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ARTERRA, CEBU, 2 HA

CLUB MOROCCO, 
ZAMBALES

STA. LUCIA GROUP’S 
LANDMARK PROJECTS

Ten thousand hectares of land developed 
with over 220 projects in 10 of 13 regions 
in the Philippines in a span of 44 years is 
no mean feat.

But among the 100 million square meters or so of the signature Sta Lucia 
brand of developments, we can easily point out our landmark projects 
that put the Sta Lucia Group on the property industry map. These are 
the projects that the set the standards of building, and living, in the 
community where they were located. These represent the realization of 
the Group’s ideals in horizontal and vertical, residential, recreational and 
leisure developments. 

They are the sweetest of the fruits, and the brightest of the flowers.

ALTA VISTA, CEBU, 400 HA

STRADELLA,  CAINTA

LA BREZA, QUEZON CITY



SPLENDIDO, TAGAYTAY, 244 HA

SOTOGRANDE, CEBU COLINAS VERDES, BULACAN, 300 HA

ALTA VISTA, CEBU, 400 HA

STA. LUCIA GROUP’S LANDMARK PROJECTS

RESIDENCIA DE VISTAMAR, CEBU

Nottigham Villas, Taytay



Orchard Golf & Country Club, 
Cavite 360 HA

STA. LUCIA MALL, CAINTA

Greenmeadows, Iloilo

STA. LUCIA RESIDENZE, CAINTA

EAGLE RIDGE, CAVITE, 800 HA

EAST BEL-AIR, CAINTA

STA. LUCIA GROUP’S LANDMARK PROJECTS



December 22, 2015

“We are pleased to inform you that CRISP has assigned an ‘AA+’ rating on Sta. Lucia Land, Inc. (SLI) based 
on the following rating factors:

Solid 40-year track record. Sta. Lucia Land, Inc. (SLI) is a key player in the Philippine property development 
sector... SLI and SLG have a combined 40-year track record that created a footprint in 10 major regions 
and cities in the county as they developed over 10,000 hectares of land and more than 220 residential 
subdivisions. Through the years, SLI has also added 14 golf courses in its portfolio with world-class 
championship courses. 

Well established brand recognition as a property developer. The combined 40-year presence of SLI and 
SLG in the highly competitive real estate market has created an immediate brand recognition today as a 
reputable property developer. This brand recognition enables SLI’s marketing of its projects to Filipino 
homebuyers. SLI maintains a sales force of more than 120,000 sales agents from 6 marketing companies 
with an exclusive relationship with 4 of these companies.

Low debt burden. SLI has operated mostly from internally generated funds and has only tapped banks for 
its direct borrowings for just over P3 billion as against its assets of P17.8 billion and total equity of P11.7 
billion. SLI’s low debt provides the company a broader flexibility in financing its future expansion programs 
by tapping the capital market with fresh debt and further equity infusion.

Outlook: Stable. CRISP assigns a stable outlook on Sta. Lucia as it is expected to maintain its sales and 
revenue trajectory in a competitive but stable property development market. CRISP notes SLI’s currently 
low level of cash relative to its working capital requirements. CRISP has also noted SLI’s longstanding 
relationship with its suppliers that have accorded the company a generous suppliers’ credit arrangement 
that has worked as a stable source of credit for SLI for many years. Notwithstanding these arrangements, 
SLI also informed CRISP of a firm commitment for readily available credit by a bank, should it be necessary.

CRISP’s observation regarding SLI’s need to build up its management team and structure has been addressed 
by the company’s plan to further develop its team with more senior and seasoned management personnel 
in the immediate term.

Overall, CRISP is confident that given the solid and reputable performance by SLI in the property 
development sector would enable the company to pay its debt with relatively small risk and maximum loss 
recovery up to the full amount.

Sincerely,

Emmanuel A. Leyco
President
Credit Rating and Investors Services Philippines, Inc. (CRISP)

The nurturing, dedication, and expertise the men and women have lent 
to Sta Lucia Land Inc over the decades have borne much fruit, indeed. 
And in these bountiful harvests, the community has accorded much 
confidence in this majestic--yet still growing--tree. 

SLI has displayed corporate maturity, and flexed its business muscle 
when it raised P4 billion Corporate Bond and was listed in the Philippine 
Dealing Exchange in December 2015.

Maiden Bond Offering 2015 – AA+
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May 13, 2016

China Bank:

“We have been providing our clients with a wide range of investment 
banking services:  financial advisory, arranging and underwriting loan 
syndications, project finance, and debt and equity capital market 
transactions. Led by our Investment Banking Group, and now through 
our new subsidiary, China Bank Capital Corp., China Bank has solidified 
its position as one of the preferred partners of issuers in the last three 
years, with noteworthy landmark deals in 2015 that included the P4.0 
billion Sta. Lucia Land, Inc. (SLI) maiden retail bonds issuance. 

China Bank is honored to have served as issue manager, lead underwriter, 
and book-runner in SLI’s maiden debt capital markets and public offering 
through a P4.0 billion retail bond issuance—a transaction that marked 
SLI’s first capital market exercise since its backdoor listing in 2007.

The bonds were met with strong demand from both institutional and 
retail investors, translating to an order book of over P6 billion — 
allowing SLI to issue P4 billion, and to price at the tightest end of the 
spread guidance.

China Bank is likewise privileged to have acted as a ratings advisor to 
SLI in its credit ratings exercise, resulting in the company achieving an 
AA+ rating by Credit Rating and Investors Services Philippines, Inc., 
representing the credit worthiness of the bond issue.

We are proud to have made this partnership with SLI as they endeavor to 
realize their aspiration of ‘Building Dreams’ for the people. We are also 
very grateful for the trust they put in China Bank and continue to wish 
success for the company in its future ventures.” 

MR. RICARDO R. CHUA
China Bank
President & CEO

EXCERPT OF THIRD PARTIES ON 
STA. LUCIA LAND INC.

Vistamar, Cebu
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Splendido (Tagaytay) 

PCCI Securities Brokers Corp

“Profitability wise, the business constantly generates high gross and 
operating margins through its JV business model as well as the new 
growth potential with the help of new management and marketing 
efforts to sustain growth. The company still has low debt levels, thus SLI 
plans to raise up to P6.0 billion worth of debt issuance by 3Q 2015 to 
fund capex for its new projects. This will raise its debt-equity ratio based 
on its estimated total interest bearing debt to around 0.73X, which is still 
a comfortable level. It is committed to its planned follow-on offering later 
this year or in early 2016 nonetheless.

“Overall, we believe that the positives could continue to outweigh the 
possible risk factors for SLI, factoring in the new growth possibilities 
seen in the company given its 2014 performance as a result of the 
management’s effort to rebuild its brand and the expansion of its 
commercial and property footprints in emerging cities. The potential 
growth in the leasing and leisure business will also help expand its 
recurring income and cash flow for its ongoing projects. Its low debt 
level also allows the company flexibility in its capital raising effort to 
fund its capital expenditures to support its growth and increase future 
earnings. The addition of SLI Homes will also continue to drive higher 
revenues from its existing buyers. Minimal inventory depreciation is 
also its advantage compared to its competitors as it focuses more on 
land sales. Valuation-wise, it is cheaper compared to the market and its 
peers given the current price and earnings surprise potential. Its ROE 
could also be at least 6.0% this year. We therefore, maintain our BUY 
recommendation on SLI, a company that can unlock its growth potential 
for the next 2 – 5 years.”

April 23, 2015

AB Capital Research Report

“We outline our key investment highlights for SLI:

1. Revenue from residential development remains intact. SLI earmarked 
P14.9 billion in capital expenditures for 2015-2017. Roughly 76% of the 
capex is allocated to project development costs, ensuring that near-term 
growth remains intact. Meanwhile, P2.9 billion, or 19% of the total capex, 
will be used to fund land acquisitions.

2. Growing Target Market. SLI’s target market of growing middle class in 
emerging cities outside Metro Manila remains strong given the steady 
growth in OFW remittances.

3. Sta. Lucia Homes can potentially be big. Sta. Lucia Homes, the 
construction arm of SLI, can instantly create value by tapping more than 
60,000 owners of both SLR and SLI in having their homes built. This 
segment can serve as an additional revenue segment for SLI.

4. Balance Sheet is underleveraged. SLI currently has a debt-to-equity 
ratio of 0.28 versus the industry average of 0.69. Meanwhile, SLI’s net 
debt-to-equity stood at 0.26 as of 1H15 versus the industry average 
of 0.52. By increasing its debt, SLI’s balance sheet can still be further 
optimized and improve its return on equity. We view the bond offer as a 
positive development for SLI allowing it to have a strong cash base for 
project development.

5. Valuations are cheap. SLI is currently trading at a P/B of 0.52x, below 
its 3-Yr average P/B of 0.65x. 

Based on NAV, we arrived at fair value of Php1.25/share implying a huge 
upside potential for investors. In fact, SLM and Il Centro (excluding debt) 
is already valued at Php0.72/share alone.”

EXCERPT OF THIRD PARTIES ON STA. LUCIA LAND INC.

Splendido Tagaytay
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Splendido (Tagaytay) 

October 8, 2015

Papa Securities Report:

Beefing up presence in the complementary leisure

The 20 complementary leisure segment will be driven by the completion of 
new condotels. There are currently 3 ongoing condotel projects which are 
set to be completed by 2015-2017 and 1 upcoming in Quezon City. This 
could capture the growth in tourism as most of the condotels are located 
in tourist destinations like Arterra Residences and Sotogrande Davao.

Increase recurring income through retail

The company plans to beef up its recurring income through retail 
expansion. It plans to build 1-2 malls in Iloilo and Davao, possibly 
adjacent to its properties such as Greenmeadows Iloilo and Ponte Verde 
Davao... The company is also exploring other options, such as leasing its 
properties to other mall operators, to expand its recurring income.

Splendido, Tagaytay

EXCERPT OF THIRD PARTIES ON STA. LUCIA LAND INC.
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AB Capital Research Report

“We outline our key investment highlights for SLI:

1. Revenue from residential development remains intact. SLI earmarked 
P14.9 billion in capital expenditures for 2015-2017. Roughly 76% of the 
capex is allocated to project development costs, ensuring that near-term 
growth remains intact. Meanwhile, P2.9 billion, or 19% of the total capex, 
will be used to fund land acquisitions.

2. Growing Target Market. SLI’s target market of growing middle class in 
emerging cities outside Metro Manila remains strong given the steady 
growth in OFW remittances.

3. Sta. Lucia Homes can potentially be big. Sta. Lucia Homes, the 
construction arm of SLI, can instantly create value by tapping more than 
60,000 owners of both SLR and SLI in having their homes built. This 
segment can serve as an additional revenue segment for SLI.

4. Balance Sheet is underleveraged. SLI currently has a debt-to-equity 
ratio of 0.28 versus the industry average of 0.69. Meanwhile, SLI’s net 
debt-to-equity stood at 0.26 as of 1H15 versus the industry average 
of 0.52. By increasing its debt, SLI’s balance sheet can still be further 
optimized and improve its return on equity. We view the bond offer as a 
positive development for SLI allowing it to have a strong cash base for 
project development.

5. Valuations are cheap. SLI is currently trading at a P/B of 0.52x, below 
its 3-Yr average P/B of 0.65x. 

Based on NAV, we arrived at fair value of Php1.25/share implying a huge 
upside potential for investors. In fact, SLM and Il Centro (excluding debt) 
is already valued at Php0.72/share alone.”

October 15, 2015EXCERPT OF THIRD PARTIES ON STA. LUCIA LAND INC.
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Philstocks Financial Inc:

“We recommend SLI as a BUY given its (i) profitability, (ii) low debt level, 
(iii) leading position in horizontal property development, (iv) growth 
potential, and (v) attractive stock valuation.

SLI has maintained a high profitability level due primarily to its JV business 
model scheme which has kept acquisition costs low and spread out 
risks between the partners. Gross margins at the company’s real estate 
operations have been kept near the 50% level as with its mall operations. 
Operating and net margins are at healthy levels of 36% and 25%, 
respectively, higher by 10 and 8 basis points from just four years earlier. 
We expect these margin levels to remain steady in the next two years.

In terms of debt, SLI managed a slim amount of borrowings, made up 
mostly of short-term debt, to finance its growth with debt at 27% of equity. 
This, however, is expected to rise to a still manageable 37% following 
the completion of its planned PhP5.0 debt offering within the year. The 
refinancing of short-term debt will effectively move the company’s debt 
over to longer-term maturities.

Apart from its core business of selling developed subdivisions, SLI 
is tapping house construction as a new revenue stream which could 
potentially accelerate the sale of more lots moving forward. In addition, 
plans of putting up more commercial spaces and condo/hotel projects 
could boost the company’s recurring rental income stream and likewise 
elevate its presence in both the retail commercial property and hospitality/
tourism sectors.

SLI is trading at a discount. SLI stock is trading at 7x its estimated earnings 
for 2015, a discount within the subsector of listed property developers 
with similar scope of operations (residential subdivisions, condominiums, 
commercial malls, leisure hotels and gold courses) and with values 
of market capitalization ranging between PhP1.0bn to 45bn. With a 
subsector PER average of 18x, SLI’s multiple is trading at a comparatively 
attractive discount relative to its peers. In terms of price to book value per 
share, SLI’s 0.5x is also at a steep discount to the subsector average of 
2.7x. By other measures, the company has outperformed the subsector 
in terms of revenue growth (SLI’s 74% vs subsector’s 41% average), 
profitability (operating margin of 32% v subsector’s 25% average), and 
leverage (debt-to-equity of 27% v 59%).”

Alta Vista, Cebu

October 12, 2015EXCERPT OF THIRD PARTIES ON STA. LUCIA LAND INC.
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The Company is primarily engaged in the business of operating and maintaining a racetrack covered by 
its franchise, and managing betting stations located within Metro Manila and other parts of the country. 
Moreover, PRC is engaged in acquiring and developing real properties including but not limited to 
leisure, recreational and memorial parks and owning, operating, managing and/or selling real estate. 
Racing operations of PRC are under the supervision of the Philippine Racing Commission while the 
betting aspects of racing are under the supervision of the Games and Amusements Board. PRC has 
ownership interest in Philippine Newtown Ventures Corporation and PRCI Circuit Makati, Inc.

Investments in
Philippine Racing Club Inc. (PRC)
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Splendido (Tagaytay) 

Visions and strategies

More earth to take root in, more 
space to grow taller and wider

The SLI family tree has all the space, and nurturing, it needs to 
grow ever bigger and stronger, and it has set its sights for 2020 
on a path that would use its inherent strengths, as well as tap 
into newfound ones.

SLI will continue its joint venture growth formula that has 
yielded significant returns, kept acquisition costs low and spread 
out risks between the partners.

With over 40 years of success in horizontal developments, 
Sta. Lucia Group will build upon this core strength of strategic 
landbanking, positioning its projects and properties in 
prime locations nationwide where employment, educational, 
commercial, and recreational facilities are highly accessible. SLI 
will also continue to situate its projects where majority of its target 
markets are located.

To address its key market, the fast-growing middle class, SLI 
will accelerate the development and completion of its ongoing 

projects, particularly in Rizal, Bulacan, Cavite, Davao, Tarlac, 
Cebu, Batangas and Iloilo City.

Acknowledging the needs of one of our biggest, and fastest-
growing clientele, the overseas Filipinos (OFs), SLI will expand 
its international marketing channels for the convenience of 
millions of OFs who will be looking to build or own their first 
homes in any of the key growth centers in the Philippines.

Sta Lucia Homes, the construction arm of SLI, will be given 
a more significant role in our growth towards 2020, as its 
tremendous potential can be seen in the services it can provide 
to the over 60,000 owners of both Sta Lucia Realty and SLI in 
building their homes, thus creating another significant revenue 
stream for SLI.

SLI will also enhance and increase its recurring income via 
retail expansion, as plans to build malls in Iloilo and Davao will 
commence. Recurring income will also be achieved by leasing 
SLI properties to other mall operators.

CONTINUE
JV GROWTH
FORMULA

STRATEGIC
LANDBANKING

ACCELERATE
ON-GOING
PROJECTS

STA. LUCIA
HOMES

INCREASE
RECURRING

INCOME

EXPAND
INTERNATIONAL

MARKETING
CHANNELS
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The Sheltering Tree
Corporate
Social 
Responsibility
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While the Sta Lucia Group takes pride in the fact that its tree grows ever 
taller and wider, countless individuals would be more grateful of its growing 
canopy--providing protection and shelter--during life’s harshest moments.

For the past 40 years, Sta Lucia Group has established, and maintained, 
a number of corporate social responsibility (CSR) programs that have 
addressed specific needs of the various sectors of our society.

In particular, our CSR programs have focused on two key sectors: The 
Family and environment, and; Sports development.

In our CSR programs for the family and the environment, the Sta Lucia 
Group, for 10 years, has consistently sponsored the Kiwanis’ annual 
Christmas parties for underprivileged kids, helping provide food, gifts, 
games, and free movie showing treats in Sta Lucia Mall.

Sta Lucia Mall has also opened the Caritas Charity Store, which sells 
donated goods, the entire proceeds of which go to Caritas Manila.

The Sta Lucia Group has taken care of the Filipino family in times of 
the worst natural calamities. In 2009, at the height of Typhoon Ondoy’s 
devastation, Sta Lucia Mall became a safe haven for affected families in its 
immediate vicinity. The stores were opened the day after the storm passed, 
to serve those who took shelter in the mall.

And even in other areas where the strongest tropical cyclones pass and leave 
destruction in their wake, the Sta Lucia Group has extended its helping 
arms. This was what it did for Davao and Iloilo when these two places were 
hit hardest by Typhoon Pablo in 2012.

Sta Lucia has also conducted regular activities designed to improve the quality 
of life of participants. These include annual earthquake drills, 100 free eye 
operations under the Sta Lucia Healthcare program, Grandparents’ Day in 
malls, and Christmas decor recycling that Sta has maintained for 10 years.

For its sports development programs, the Sta. Lucia Group has sponsored 
a basketball team to provide employment to qualified players under the 
Pilipinas Commercial Basketball League (PCBL).

THE SHELTERING TREE:
CORPORATE SOCIAL RESPONSIBILITY
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THE SHELTERING TREE:
CORPORATE SOCIAL RESPONSIBILITY



The Company submitted its Manual on Corporate Governance (the 
“Manual”) to the Philippine SEC on July 1, 2013 in compliance with 
Philippine SEC Memorandum Circular No. 6, series of 2009. The Company 
and its respective directors, officers and employees have complied 
with the best practices and principles on good corporate governance as 
embodied in its Corporate Governance Manual. An evaluation system has 
been established by the Company to measure or determine the level of 
compliance of the Board of Directors and top level management with its 
Manual of Corporate Governance. 

CORPORATE GOVERNANCE
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Splendido (Tagaytay) 

They say numbers constitute the universal language. Words get translated into many tongues, and are interpreted 
differently, depending on the culture, context, and circumstances. But numbers are absolute and exact.

For Santa Lucia Land Inc, the strongest way to convey our successes the past year is to tell it as it is, by the 
numbers--through the following financial statements that have been verified by the best auditing firm in the land.

The SLI that you see from the ground up, our horizontal and vertical projects, our happy family of managers, 
supervisors, employees and agents, our earnest efforts as responsible corporate citizens, are all made possible 
because of our sound, rather robust, financial health. 

The tallest and strongest tree in the forest stands on the most fertile of grounds, facing the East where the 
energy-giving rays of the morning sun touches the earth first. 

Our Resources.
Our Finances.
Our Strength in Numbers.

Splendido, Tagaytay
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2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 3 11 3 0



2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 3 31 3 2



2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 3 51 3 4



2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 3 71 3 6



2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 3 91 3 8



2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 4 11 4 0



2 0 1 5  A N N U A L  F A M I LY  R E P O R TW E L C O M E  B A C K  T O  T H E  F A M I LY. S TA .  L U C I A  L A N D  I N C .S TA .  L U C I A  L A N D  I N C . 1 4 31 4 2



Office Address
Penthouse, Building III,
Sta. Lucia East Grand Mall,
Cainta, Rizal 1900

Telephone
+63 02 681-7332
+63 02 681-9999

Fax
+63 02 681-7467

Email
investorsli@stalucialand.com.ph

Website
www.stalucialand.com.ph

Parent Company / Subsidiaries
Sta. Lucia Realty & Development, Inc.
Sta. Lucia Homes Inc.
SantaLucia Ventures Inc.
 
Stock Transfer Agent
Professional Stock Transfer, Inc.

External Auditor
Sycip,Gorres,Velayo & Co. (SGV)

Property Adviser
C. B. Richard Ellis Philippines, Inc. (CBRE)

Bankers & Investment Partners
China Banking Corporation
BDO Unibank Inc.
Amalgamated Investment Bancorporation
RCBC
Asia United Bank
Malayan Bank
 
Legal Counsel
Corporate Secretary:
Cruz Marcelo Tenefrancia Law
Bond Issuer’s Counsel:
Martinez Vergara Gonzalez & Serrano Law   

CONTACT INFORMATION

W E L C O M E  B A C K  T O  T H E  F A M I LY.S TA .  L U C I A  L A N D  I N C .1 4 4
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